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Ethics and Social 

Responsibility: 

Doing the Right 

Thing

2

Section 1: The Challenge of Entrepreneurship
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×Ethical behavior: doing what is ȰÒÉÇÈÔȱas
opposedto what isȰ×ÒÏÎÇ.ȱ
×ReflectsÅÎÔÒÅÐÒÅÎÅÕÒȭÓpersonalvaluesandbeliefs

× It is important to considerthe perspectivesof
different stakeholders: the various groups
andindividualswho affect andareaffectedby
abusiness.
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×Ethics: a branch of philosophy that
studies and creates theories about the
basic nature of right and wrong, duty,
obligation,andvirtue.

×Social responsibility: how an
organizationrespondsto the needsof the
manyelementsin society.
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×Businessethics: the fundamental moral
valuesandbehavioralstandardsthat form
the foundation for the people of an
organizationas they make decisionsand
interactwith stakeholders.

2 - 10Copyright © 2016 Pearson Education, Inc.



2 - 11Copyright © 2016 Pearson Education, Inc.

../../../Basic Concepts/Ethical Principles.pptx
../../../Basic Concepts/Ethical Principles.pptx


2 - 12Copyright © 2016 Pearson Education, Inc.



1. Companies avoid the damaging fallout
from unethicalbehavioron their reputation.

2. Dealingwith stakeholdersis much easierif
a companyhasa solidethicalfoundationon
whichto build.

3. It is easier to attract and retain quality
workers.

4. It has a positive impact on a ÃÏÍÐÁÎÙȭÓ
bottom line.

5. It has an impact on a ÃÏÍÐÁÎÙȭÓability to
providevaluefor its customers.
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1: Identify the personalmoral and ethical principles
that shapeall businessdecisions.

2: Recognizethe ethical dimensionsinvolved in the
dilemmaor decision.

3: Identify the key stakeholders involved and
determinehow the decisionwill affect them.

4: Generate alternative choices and distinguish
betweenethicalandunethicalresponses.

5: Choose the άōŜǎǘέethical response and
implement it.
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